
Or perhaps more accurately, who is Ingenious?

The Ingenious story began in the summer of 2006, initially based in a ‘cosy’ windowless 
office in the city centre of Manchester. After relocating to leafy Cheshire at the 
beginning of 2010 the team grew to three people, headed up by me, Paul Hartley.

The events of the past two years have had a profound affect on everyone, personally 
and professionally. Earlier in 2022 I took the decision to reinvent Ingenious, and now, 
it’s just little old me (assisted by my old freelance colleagues when required) and my 
30 years industry experience.

AMEC (who of course became Muse shortly after) was one of my first clients when 
I set up Ingenious. Since then I’ve always been involved, and I’m hoping that the 
introduction of your new brand, coupled with my abilities to work consistently, 
accurately, yet creatively within brand guidelines, will be the catalyst to further 
strengthening our working relationship. 

As you might imagine, with a portfolio dating back to 2006, there’s lots I could 
show. However, I’ve limited this PDF to a selection of clients that demonstrate the 
qualities mentioned above, plus a few recent brands I’ve created. If this whets your 
appetite, then of course there’s lots more work and detailed case studies to see at 
ingeniouscreative.com    

Thanks so much for taking the time to look at my work.  
I look forward to hearing from you soon.

WHO ARE INGENIOUS?



PROUD TO WORK WITH...
Alliance MBS

The Auckland Project

Advanced Propulsion Centre

Aston University

Barnaby Festival

Cheadle Hulme School

Imperial War Museums

Macclesfield Museums

Manchester Jewish Museum

Muse 

Museums of Cheshire

National Museums Liverpool

Peter Pan Moat Brae Trust

People’s History Museum

Port Sunlight Village Trust

Primary Science Teaching Trust

The University of Manchester

Vodafone Business

Warwickshire County Council

Wilmslow Guild

CONTACT INGENIOUS...
Please do drop me a line to discuss any future projects you might  
be considering. It’d be great to hear from you.

T   07837 477860

@   paul@ingeniouscreative.com

W   ingeniouscreative.com

 

  @ingeniouscre8iv

  @ingeniouscreative

INGENIOUS CREATIVE 
Two Rose Wharf · Macclesfield
Cheshire SK11 7GJ

Or perhaps more accurately, who is Ingenious?

The Ingenious story began in the summer of 2006, initially based in a ‘cosy’ windowless 
office in the city centre of Manchester. By the time we relocated to leafy Cheshire in 
2010 we had grown to a team of three, headed up by me, Paul Hartley.

The events of the past two years have had a profound affect on everyone, personally 
and professionally. Earlier in 2022 I took the decision to reinvent Ingenious, and now, 
it’s just little old me (assisted by my old freelance colleagues when required) and my 
30 years industry experience.

I specialise in branding and corporate identity, plus design for print, digital and the 
built environment. I’ve worked with companies of all sizes, from startups and SME’s 
to global automotive and technology brands, nationally recognised museums and 
galleries, commercial property developers, plus many other industries and sectors.

As you might imagine, with a portfolio dating back to 2006, there’s lots I could 
show. However, I’ve limited this PDF to a selection of clients that demonstrate the 
specialisms mentioned above, as well as my ability to work within a range of different 
budgets. If this whets your appetite, then of course there’s lots more work and 
detailed case studies to see at ingeniouscreative.com    

Thanks so much for taking the time to look at my work.  
I look forward to hearing from you soon.

WHO ARE INGENIOUS?
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I work on a broad range of design for print and digital activity for 
this long standing client. This encompasses both the University 
of Manchester core brand, and also Alliance Manchester 
Business School. I also work for Alliance MBS’s Undergradute 
and Postgraduate departments, plus the Manchester Institute of 
Innovation Research (MIoIR).

As you might imagine, all these functions must adhere to the wider 
University of Manchester brand guidelines. This is a comprehensive 
and detailed document, but does offer some creative flexibility to 
ensure my work is engaging and relevant for the target audience.

Additionally, Alliance MBS have recently completed a rebrand and 
the resulting guidlines - featuring a collection of diagonal lines 
known as ‘the supergraphic - offer a great creative opportunity  
to crop photography and help pull together and integrate the 
various elements of a layout. The first six pages of this section 
feature the new brand, with the remaining ones highlighting  
a few of our favourite projects from the past decade.

THE UNIVERSITY 
OF MANCHESTER
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Ingenious were appointed to be CHS’s lead agency after a 
competitive pitch process. I was able to refresh their entire visual 
language both in print and online, and having delivered the full 
rebrand, handed over the resulting brand manual, templates and 
photography guidelines which enabled the school to take things 
forward using their internal resources.

One of the standout projects we completed with CHS was 
the ‘what is a waconian?’ recruitment campaign, in which we 
highlighted the achivements and abilities of both existing students 
and alumni alike. This involved print advertising (remember that?), 
the creation of a micro site and art direction of still photography, 
video production and editing to create the testimonies.

I remain involved with CHS to this day, designing and producing 
their yearbook - The Waconian. 

CHEADLE 
HULME 
SCHOOL
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Vodafone Business is a separate entity from the B2C high street 
brand, and engages almost exclusively with corporate entities, 
from SME’s through to major automotive manufacturers. Vodafone 
Automotive acquired Ingenious’ long-standing client, Cobra 
Automotive Technologies, in 2015. Ingenious therefore delivered 
the entire marketing collateral transition from Cobra to Vodafone 
branding, which not only involved print and digital work, but also 
the interior design and fitout of two new corporate headquarters in 
the North-West of England.

More recently, I have been working closely with Vodafone’s brand 
team in both London and Newbury, plus Vodacom in South Africa, 
to design and roll out digital and print based marketing materials 
for areas as diverse as Cyber Security, vehicle fleet telematics and 
stolen vehicle tracking. 

I also deliver marketing collateral on behalf of Vodafone 
Automotive’s manufacturer client base. I therefore work regularly 
with brands such as Volkswagen, Audi, Bentley, Ferrari, Maserati, 
Lamborghini, McLaren and many others. 

This ability to work with premium brands, and correctly interpret 
their often complex guidelines, particularly our knowledge of when 
to use co-branding guidelines or use either one of the partners as 
the lead brand, is key to the long-standing working relationship I 
enjoy with Vodafone.

VODAFONE 
BUSINESS
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KEEPING WATER 
SUPPLIES  
MOVING WITH A 
SUSTAINABLE  
FLEET
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Wrapped! #4
How we helped Volta Trucks 
make its ground-breaking 
electric LGVs safe and secure

Wrapped! #1
How we helped Circet to  
promote responsible driving  
among employees in Spain

Wrapped! #2
How we helped HDI to  
increase safety and reward  
its best customers in Italy

Wrapped! #3
How we helped Admiral  
encourage safer driving  
behaviours in the UK

Wrapped! #5
How we helped EVUM Motors 
transform vehicle data into 
valuable insights

Wrapped! #8
How we helped Catalonia’s Ministry 
of Climate Action, Food and Rural 
Agenda to go greener, reduce costs 
and keep their employees safe

Wrapped! #6
How we helped PMG keep 
vulnerable people on 
the move

Wrapped! #7
How we helped 
Joaquín López Aragón 
improve customer service
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Electric  
Vehicle  
Suitability  
Assessment
(EVSA)

What is it? 
EVSA (Electric Vehicle Suitability  
Assessment) is a tool that helps you 
electrify your fleet according to the  
financial and operational needs  
of your business.

What the main features and benefits?
·  Reduced fleet/TCO costs
·  Less CO2 emissions
·  Range assurance
·  >200 EV models available
·  Optimised fleet performance
·  Easy-to-use tool

How does it work? 
The tool captures your fleet’s unique driving 
patterns and identifies fuel cars that can be 
replaced by EVs considering:

Local availability

Retail price

Battery range

EV type (BEV/PHEV)

Charging speed

IdlingEV usage

Operational 
costs

Fuel usage

Emissions

Driver 
behaviour

Green Fleet Dashboard
Check your progress in reducing 
fuel costs and emissions, 
monitor the success of green 
initiatives and compare your 
efforts with similar fleets:
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Keep your vehicle 

safe & secure

GET 20% OFF OUR 
STOLEN VEHICLE 
TRACKING

Visit our 
website
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Audi CobraTrak 
Specialist Protection for your Audi RS model

Specifically engineered for Audi by Cobra, the 
European market leader for Stolen Vehicle Tracking, 
Audi CobraTrak is the only tracking service tested 
and approved by Audi and fully covered by the 
comprehensive Audi warranty programme.

Volkswagen

Vodafone Automotive VTS S5

McLaren Vehicle Tracking System
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Ingenious are on NML’s rosters for both exhibition and marketing, 
meaning I am able to work on a broad range of projects for this 
most interesting client. This ties in with my extensive heritage 
and visitor attraction experience, which has seen me work with 
other institutions such as Imperial War Museums, People’s History 
Museum, Manchester Jewish Museum and others.

This selection of print, digital and exhibition work for NML includes 
projects completed both before and after their recent rebrand.  
The new brand guidelines are complex but offer a some great 
creative opportnity to integrate their ‘wave’ icon with photography. 

NATIONAL  
MUSEUMS  
LIVERPOOL
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Port Sunlight Village Trust is a charitable organisation responsible 
for preserving and promoting the model village of Port Sunlight, 
created by William Hesketh Lever for his Sunlight soap factory 
workers in 1888. The beautiful landscape of this historically 
significant village boasts unique properties to rent, self-catering 
holiday cottages, places to eat and a year long programme of 
interesting activities and attractions. 
 
I have worked on a range of projects for the Trust, taking their 
recently refreshed brand identity and applying it to projects for 
both the residents of the village, such as the Port Sunlight Gazette, 
as well as visitors to the Port Sunlight Museum, for whom we’ve 
designed visitor literature and a number of special exhibitions.

PORT SUNLIGHT
VILLAGE
TRUST
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There has been a Barnaby Fair in Macclesfield since the 13th 
century, but in recent years this great local tradition had all but  
died out. In 2009, Barnaby was reinvented as a festival of arts, 
culture and fun, showcasing the town’s diverse creative  
talent in a series of inspiring events. 
 
Every year a different designer is asked to deliver the festival creative. 
Having worked on Barnaby in both 2012 and 2013, I was thrilled  
to be invited to work with them again in 2018 and (now a bi-annual 
event) 2020 - which due to the pandemic, became a digital event.

MACCLESFIELD 
BARNABY 
FESTIVAL
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Apart but together, Barnaby’s reimagined digital programme 
launches June 20 & 21. Save the date, and we’ll share more 
about our festival vision in the coming weeks. 

barnabyfestival.org.uk #barnaby2020
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Wilmslow Guild are an adult education establishment established 
over 100 years ago in Cheshire. My journey with them began over 
a decade ago, when they had no brand, no website and produced 
their own prospectus in Word! 

Over that time, I have worked alongside their Principal and the 
small admin team to develop an identity, build first a ‘brochure’ 
website then one capable of taking online bookings, and gradually 
moved them into the 21st Century whilst ensuing their traditional 
client base came along for the ride.

The most recent development was a full, research based rebrand 
and renaming of the institution, the results of which you can see 
over the following pages.

WILMSLOW 
GUILD
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theguild
for lifelong 
learning
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Y Homes are an innovative estate agent providing an affordable 
and professional service in York and the surrounding villages.

Y Homes offer their clients a quality service based on traditional 
values combined with a first-class digital presence, enabling 
customers to successfully buy and sell their properties.

A family business, Y Homes has gone from strength to strength in 
its’ first decade. By building a team and developing a permanent 
presence in the competitive York property market, they have 
helped hundreds of people to buy or sell their home.

To mark their 10th anniversary, Ingenious were appointed to 
conduct a rebrand. The aims of the exercise was to firstly reflect 
the evolution of the Y Homes business and also propel the 
business into the next phase of its’ growth and development.

Y HOMES
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Following appointment to WCC’s agency roster, I have worked 
on a number of reports and documents. Whilst perhaps not the 
most creatively driven work, these projects ofter feature complex 
graphs, figures, tables and all require re-drawing or recreation all 
in line with the WCC brand guidelines. The ability to be organised, 
consistent and accurate, therefore, is key.

Happily, on a more creative level, I was also asked to work with 
their Museums Service, who manage their outreach programme  
to schools and colleges within the County. The resulting work,  
in which we proposed a name change to ‘Warickshire Heritage 
Learning’, is still a work in progress, but also included here.

WARWICKSHIRE 
COUNTY COUNCIL
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Coventry AND  
Warwickshire
 
Joint Strategy 
for Autistic people 

2021-2026

Welcome

Walking and cycling are ideal ways to make short local trips, and a convenient 
way to build regular exercise into daily life. They are low-cost, accessible, 
healthy, environmentally friendly and efficient. 

Encouraging more walking and cycling will help Warwickshire County Council 
achieve its ambition of making Warwickshire the best it can be by contributing 
to a thriving economy, helping people to live safely, healthily, and happily,  
and building a sustainable future.

CONSULTATION DATES          17 June to 12 August 

COMPLETE THE SURVEY         www.warwickshire.gov.uk/ask

REQUEST PAPER / ALTERNATIVE FORMATS 01926 412395

FOR MORE INFORMATION        tpu@warwickshire.gov.uk

Warwickshire County Council is preparing a Local 
Cycling and Walking Infrastructure Plan (LCWIP)  
and we want you to tell us what you think. 

The LCWIP sets out a programme 
of prioritised improvements to 
enable more walking and cycling 
for everyday journeys and leisure 
trips. It is split into three sections.

We would like you to tell us  
what you think about the draft 
Warwickshire LCWIP, what you 
agree with, and what you think 
could be improved or changed.

PART 1 - INTRODUCTION
Background, methodology and extent of Warwickshire’s LCWIP.

PART 3 – IMPLEMENTATION
Including a prioritised list of cycling schemes, along with an explanation  
of the methodology we have used to prepare these.

PART 2 – NETWORK PLANS
Proposals for walking and cycling in Warwickshire and evidence and 
information used to develop these. We have produced a Part 2 document  
for each of the five districts and boroughs in Warwickshire.  

Please take a look at the display boards to see the district-wide proposals  
for walking infrastructure and indicative cycle networks.

WARWICKSHIRE 
PREVENT 
ANNUAL REPORT 
2020–21
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IWM is unique in its coverage of conflicts, especially those involving 
Britain and the Commonwealth, from the First World War to the 
present day. It seeks to provide for, and to encourage, the study 
and understanding of the history of modern war and ‘wartime 
experience’. 
 
Since 2007 I have delivered branding and exhibition design for 
both IWM North and IWM London. I have delivered an array of 
temporary exhibitions and permanent exhibits for IWM, ranging 
from full-scale major shows to smaller, panel based exhibitions.  
To date, those exhibitions are as follows;

Temporary installations: Life & Freedom · Military Pride ·  
Stranger in the House · Moving Minds · In the Spotlight · 
Camouflage · Oceans Apart · Build the Truce ·  
Horrible Histories: The Frightful First World War 
 
Permanent installations: TimeStacks · Green Room

IMPERIAL  
WAR
MUSEUMS
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INGENIOUS CREATIVE
 Two Rose Wharf · Macclesfield Cheshire SK11 7GJ

  @ingeniouscre8iv         @ingeniouscreative

Or perhaps more accurately, who is Ingenious?

The Ingenious story began in the summer of 2006, initially based in a ‘cosy’ windowless 
office in the city centre of Manchester. After relocating to leafy Cheshire at the 
beginning of 2010 the team grew to three people, headed up by me, Paul Hartley.

The events of the past two years have had a profound affect on everyone, personally 
and professionally. Earlier in 2022 I took the decision to reinvent Ingenious, and now, 
it’s just little old me (assisted by my old freelance colleagues when required) and my 
30 years industry experience.

AMEC (who of course became Muse shortly after) was one of my first clients when 
I set up Ingenious. Since then I’ve always been involved, and I’m hoping that the 
introduction of your new brand, coupled with my abilities to work consistently, 
accurately, yet creatively within brand guidelines, will be the catalyst to further 
strengthening our working relationship. 

As you might imagine, with a portfolio dating back to 2006, there’s lots I could 
show. However, I’ve limited this PDF to a selection of clients that demonstrate the 
qualities mentioned above, plus a few recent brands I’ve created. If this whets your 
appetite, then of course there’s lots more work and detailed case studies to see at 
ingeniouscreative.com    

Thanks so much for taking the time to look at my work.  
I look forward to hearing from you soon.

WHO ARE INGENIOUS?


